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Wouldn’t the world be a better place if we believed our own imaginations and 

only used this for righteous reasons? The world is full of new technology and 

change. ‘The history of the human race is punctuated by our cleverness: we create 

one invention after the other’ (Marie Claire, 2010, pp. 48). As Vivienne Westwood 

discussed in the interview with Marie Claire, our world is developing at an amazing 

pace and we seem to be able to do anything. But why is the world being so 

egotistical and power orientated. 

Our money orientation is causing humans to lack self-belief, and could this be 

the whole reason why we are living in a world that we know is coming to an end and 

not doing anything about. Why are our new inventions causing humans to think if 

they don’t have those material goods that it is okay for them to feel and think they 

are irrelevant to mankind. Is social economic status the be all and end all? I believe 

not. Either does the Green Party; 

Most people living now are much richer than people living in 1950. But we haven’t 
got any happier. Why not? Partly because evidence shows that, once we have a 
certain minimum income, what mainly concerns us is our position relative to 
everyone else. So if society is more equal we are happier; if it is unequal we want 
to live the lives of rich celebrities. (Dobson, 2010, pp. 28) 

 Humans were created through reproduction, mutation and evolution so why is that 

not our future purpose, to evolve into something even more magnificent. Each 

human is unique and can bring something entirely new to the human race. Why as 

humans are we creating stereotypes, if we are all so unique. Why should we all be 

labelled? Let’s believe in ourselves and our differences and create a diverse 

collection of humans and as the Green Party encourages ‘promoting equality, 

celebrating diversity’ (Dobson, 2010, pp. 29). Human diversity is where we all think 
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and live differently. Wouldn’t that change the way mankind develops and evolves. 

We as humans have the ability to think and act however we decide is correct, so 

therefore if we started to believe in ourselves these stereotypes would disappear and 

mankind would be equal. I hope one day that we live free and only live by our own 

obligations. 

 Once belief in ourselves and mankind is achieved we can begin to change the 

way we think. Rules and obligations can be so stifling and sometimes freedom is all 

we need for imagination. What I have always wondered about is for example where 

did that mug, that you’re drinking from right now, come from. Who designed or 

invented it? Why is the handle placed there, why is it shaped the way it is, why is 

there even a handle? Has socio-status affected the way it was designed? There 

were there amazing people that tapped into this new way of thinking and questioning 

their surroundings and created these products which are so unique. However, I’m 

sure a lot of what is circulating around us now is not original and most definitely was 

not created by those amazing people. Is anything actually original anymore? Where 

are those amazing people, do they still exist, is there even a place for them anymore 

in our new world? I feel we need to change our world and make it a place where 

amazing creative people are accepted and able to flourish.  

When I did a piece of good work which occurred outside that rational process, 
I distrusted it. I felt it was an accident – that in my failing around I merely got 
lucky and hit on something that worked. Finally it dawned on me, as I moved 
along in my career and developed a sufficient track record, that maybe these 
were not accidents, but sprang from some wellspring within me. (McAlhone 
and Stuart, 1996, pp. 170) 

 If the world maybe was not so full of rules and obligations maybe there would be 

more fantastic designers like Saul Bass, who was interviewed in the book written by 

McAlhone and Stuart. Every day as humans we need to try to broaden our horizons 
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and think out of the box. As Paul Rand said during an interview for IDEA Magazine 

‘Design is so simple, that’s why it is so complicated’ (Rand, 1996). I believe Rand is 

discussing how we seem to want to complicate things and that in fact the simple 

things are the most effective. For this to happen maybe we need to consider what 

our motives are. 

 Our motives should not be to create something aesthetically pleasing but it 

should promote principled and thoughtful ideas. We could portray these positive 

ideas through social marketing. ‘Social marketing involves much more than 

discouraging unhealthy consumer behaviour. The purpose is really to encourage 

positive behaviour and the maintenance of such behaviour.’ (Kotler, 2010). Social 

marketing is such a broad subject, but if the main basis is to encourage positive 

behaviour, shouldn’t this be used for all marketing. When I think of how Kotler talks 

about social marketing, it makes me think of just awareness of problems in the world 

such as malnutrition, and I’m not too sure that it is encouraging positive behaviour. 

Unfortunately, now the world needs to be shocked and disturbed for a message to 

communicate its real meaning. 

If someone exposes a problem, and places it in the forefront for all the world 
to see, most people decide that it’s better to turn the other way and act like 
hypocrites rather than see what needs to be seen. I’ve chosen to keep putting 
it in front of people. (Toscani, 2006) 
 

Olivierio Toscani is well known for creating shocking advertisements to really make 

us as humans look up and notice and understand the real message behind that 

advertisement and that it is not based on aesthetics, profit or mass consumer 

consumption. These advertisements are communicating something monumental to 

the world. I believe future design should have a real meaning behind it, which affects 

us all emotionally. 
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 Overall, I believe we should as designers understand the disturbances within 

the world and think of how important our designs are and how they can make others 

feel and think. The impact of one or many designs could change our future. Great 

design is like a super power, which should only ever be used for good. 
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