
Our Agency: K.O.D!

By Alice Cadenhead, Katie Marsh,  Glenn Mellor, Fliss Newman 
& Tina Reet



K.O.D – Keep On Designing
 We listen and together we will be heard!

Name of our Agency



To help people/designers through the 
recession and getting them started and 
back on their feet again.

Our aesthetic is a retro, vintage style.

Our Philosophy



Tina Reet – Project Manager

The project manager gets involved at every step of the design process 
ensuring all is going accordingly. They need to have good analytical 
skills, communication skills and excellent time management. The 
project manager co-ordinates between the client and the design team 
to ensure the planning of the design project consists of all the relevant 
steps and check it is carried out effectively. They use their 
communication skills to liaise between the client and the directors of 
the design team when a problem arises and come to a suitable 
solution. They also need to be aware of the strengths and weaknesses 
of each team member so that the project is always practical and suited 
to each persons strengths. Often they may need to help with some 
design tasks to guarantee the project reaches its deadline.

Job Roles



Alana Handford - Art Director

To manage projects whilst working within a budget. Working with a 
copyrighter to generate ideas that will be proposed to a client. 
Overseeing and making any edits to a presentation or storyboard that 
would be presented to a client, Having a hands on approach to work 
on designs creating effective advertising campaigns. Working in 
editing suites to oversea final/finished products. Meeting the Creative 
Director before pitching ideas to a client. Review and approve art 
material developed by staff members. Confer and communicate with 
clients to identify their objectives, aims, budgets, styles and 
approaches. Assets an Art Director needs to have include creativity, in-
depth understanding to typography, printing and photography, good 
interpersonal skills when interacting with clients and be up-to-date with 
social, cultural and fashion trends.

Job Roles



Fliss Newman – Creative Director

As the Creative Director for Keep On Designing, I am responsible for the 
overall supervision of the agency’s creative product. My role is to help 
assign all creative projects amongst the agency staff and to meet with our 
clients on a regular basis in order to achieve unique high quality design 
solutions.
I guide and lead our group of dynamic, specialist designers and assist in 
the development and production of their work to create and complete the 
final product. I then approve all the creative work before it is presented to 
the client. I also oversee and make sure that as a team we are time 
managing each project effectively and completing all design work within 
the allocated deadlines.

As a designer myself, I specialise in layout and typography but have 
gained experience within motion graphics, magazine/book publishing and 
advertising.

Job Roles



Alice Cadenhead – Senior Designer

My role within the agency is to find solutions to briefs and 
projects given to the agency, and approach them with strong 
conceptual ideas with original outcomes. I also assign tasks to 
the Middleweight and Junior Designers, ensuring that they 
tackle projects both effectively and efficiently, and making sure 
tasks are completed to the high standard expected. I specialise 
in digital art and media, including photo manipulation, photo 
composites and typographical pieces, with a strong knowledge 
of contemporary fads and concepts. Along with this, I explore 
the regions of video and motion graphics and web design, and 
have the core skills to produce good, professional quality work.

Job Roles



Glenn Mellor – Senior Designer

As a senior designer I am responsible for conceptualization and design of solutions from concept to 
completion.
I ensure that the organisation creates good designs which are attractive and meets the requirements of the 
customers.

I am basically in charge of a design team in a company, I help direct the work of one or more junior designers 
who generate comps and create layouts and final art. In some cases I do not manage staff but am designated 
“senior” because of my authority in design decision-making for certain fields.

I keep up with current trends In design and maintain a high proficiency in the use of Photoshop, After Effects, 
Illustrator as well as other design software and techniques.

I like to see myself as very creative as well as commercial and be able to come up with solutions to problems 
quickly. Strong communication as well as software design skills are a must have. Excellent presentation skills 
and should have a keen eye for details.

I love all aspects of design but specialise in animation and illustration.

Job Roles



Katie Marsh – Middleweight Designer

As a middleweight designer my job covers working on both large and 
small projects. I have to suggest new ways in which to improve ideas – 
therefore need to be able to think of originality. As well as being able to 
keep to guidelines and working to the brief that has been set. It is also 
vial to be good at teamwork and have flexibility with clients needs. 
Part of this role means that I may work together with the Creative 
Director to help develop new ideas and build new client relationships. I 
may also work alongside Junior Designers.
I am responsible for assisting the creative process, ensuring deadlines 
are met and that the work is at its best.
My specialised area is web, although I do have some experience in 
graphic design and motion graphics.

Job Roles





 We’re a collective agency

 We specialise in areas such as branding, web-design, motion 
graphics, 3D and print.

 All of us come from different backgrounds therefore approach 
problems in different ways, which helps give us a better result.

 We collaborate together with experts in all fields to deliver the 
most conceptual, artistic user friendly and personalised 
solution possible.

Our Branding Concept



 We’re going for a vintage/retro look as it shows skill crafted 
people, working hard, personal touch, team work, getting it 
done during a hard time.

 It’s classic, trusted, recognisable. It stands out against the 
general plain corporate look.

Logo Development



Job Roles
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