
Young Folk
Reference:
http://www.broadstairsfolkweek.org.uk/
http://www.efestivals.co.uk/festivals/broadstairs/2013/

Contact:
Jo Tuffs, Director of Broadstairs Folk Week
jo@broadstairsfolkweek.org.uk

Background:
In the parks, pubs, gardens, beaches and promenade; musicians - from the highly professional to the 
inexperienced amateur - get together in impromptu sessions whilst Morris dancers, Appalachian clog 
dancers, rapper sword dancers and many others demonstrate their skills on the streets and along the prom 
all week long in Broadstairs, Kent.

Broadstairs Folk Week has grown organically – Pierremont Park in the middle of the town became a focal 
point for the Folk Shows and many other elements of the festival that are still in place today began in the late 
sixties and early seventies. The festival has had time to grow and develop in its own time and soon turned 
into the annual invasion of folkies which has become a highlight of the year – both for local people and 
visitors.

There are 42 weeks left until Broadstairs Folk Week 2013.

The organizers reflective the festival as a "traditional folk festival at the heart with adventurous fringes".

Problem:
Whilst the Festival is a successful, recurring event drawing many people from outside the local community 
the organizers are always looking to increase interest and attendance from a local youth community. 

Brief:
Create a design-led campaign to capture the imagination and interest of local youth in the Broadstairs Folk 
Festival 2013. 

You should target a specific age group within the 2 – 18 year old Broadstairs market and draw their attention 
to the theatre, instrumental sessions, singing, concerts, crafts, performances and workshops aimed 
specifically for this age group.

You should look at the existing materials and branding and determine which aspects you have to use, which 
you want to use and which may be adapted. Also find out how your chosen demographic choose to receive 
new information and how they currently engage with the local community. 

Research successful competitor folk festivals to see how they use a variety of materials to engage their 
audience. Also look at folk music in the charts (Mumford & Sons have surprised many people with their 
success - how are they categorised?

Define your client and their needs. Define the audience. Define the subject matter to be communicated.

Initially you will be required to pitch TWO campaign concepts to a representative from the sport explaining 
the research you have conducted and the conclusions that you draw from the research. This should be used 
to inform your concept for a design-led campaign to promote the sport to a youth market. 


